
 
 
 
 
 
 
 

 

 

2018 Stats 

 

 

Male 
13%

Female
87%

GENDER OF CALLER 2018
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Region Call is Coming From
2018 



 
 
 
 
 
 
 

 

 

 

 

Divorced/Separated/Wido
wed
35%

Single
16%

Married/Cohabiting 
49%

Marital Status of Parent 2018 



 
 
 
 
 
 
 

 

 

 

 

Anger/Aggression
18%

Teenage Issues
14%

Stress
11%

Child Abusing Parents
11%

School/Work Issues
10%

Marriage/Relationshi
p Breakdown

10%

Discipline
7%

Depression (parent) 
7%

Emotional Abuse
6%

Out of Control
6%

TOP TEN REASONS FOR CALLS 2018



 
 
 
 
 
 
 

 

 

 

 

 

 

Male 
54%

Female 
46%

GENDER OF CHILD 2018

1 to 4 years
8%

5 to 8 years
13%

9 to 12 years
14%

13 to 15 years
33%

17 to 20 years
19%

21 to 23 years
8%

24+ years 
5%

AGE OF CHILD 2018 (OVER 1) 



 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

8 years 
5% 9 years 

3% 10 years 
4%

11 years 
3%

12 years 
6%

13 years 
8%

14 years 
13%

15 years 
14%

16 years 
15%

17 years 
11%

18 years 
9%

19 years 
5%

20 years 
4%

ANGER/AGGRESSION BY AGE OF CHILD 2018 



 
 
 
 
 
 
 

 

 

 

 

 

 

Male 
58%

Female
42%

GENDER OF CHILD AND ANGER/AGGRESSION 2018

Male Female

Male
52%

Female
48%

CHILDREN ABUSING PARENTS 
GENDER OF CHILD 

2018



 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

Female
65%

Male
35%

TEENAGE ISSUES - GENDER OF CHILD
2018

First 

Second 

Third
Fourth

Fifth and over Youngest

Where is the subject of the call in the family? 2018
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Number of NVRs by year

Male
87%

Female
13%

NVR - GENDER OF CHILD 2018



 
 
 
 
 
 
 

 

 

 

 

Male
64%

Female
36%

NVR - GENDER OF CHILD 2019 

Brochure/Poster
7%

Google
14%

Other organisation
23%

Repeat Caller
19%

School
2%

Social Media
3%

Website 
18%

Word of Mouth
14%

HOW DID CALLER HEAR ABOUT PARENTLINE


